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As the first Regional Summit of the brand, The VisitQatar INFLOW Summit Powered by 
Qatar Airways gathered the world’s leading 60 digital influencers in travel, luxury, fashion, 
gastronomy, mom & kids industries together with leading brands through several activities 

including conference, networking get-togethers, structured ‘matchmaking sessions’ and 
familiarisation trip to share ideas, collaborate and engage in a unique style.



“Just want to say THANK YOU for including me in your 

incredible event. You did such a great job planning 

everything. It was AMAZING! Hope I can be involved 

again in the future.” 

@thebucketlistfamily



5 Events in 2 Years

533 Influencers

6 Destinations

+7K Total Shares

74 Brands

541M Total Reach

45 Sessions

1 Software

1.358  

Business-to-Influencer 
Meetings

2.029 Participants

5 Different Niches

1 Social Responsibility

24 Days ∞ Coffee



SCHEDULE



“Thank you for such a great time in Doha. I had a blast 

and it was great meeting you. Here’s hoping we get to 

work with each other again soon. ” 

@byrnephotography



The VisitQatar INFLOW Summit Powered by Qatar Airways 
has started with the Press Meeting participated by INFLOW 
Co-Founders Emre GELEN & Afşın AVCI and The Ritz Carlton 
Doha General Director Erden KENDIGELEN and local 
members and global press representatives.





During the same evening of the Press Meeting, Influencers 
and brand representatives came together for Welcome 
Dinner at The Ritz Carlton Doha with a cocktail prolongé, 
dinner and a nightlong stage performance.





WELCOME DINNER

@duyguozaslanoffical @geraldsarmiento @byrnephotography @anilaltan



During the whole event, 3 hashtags were used by participants 
#INFLOWQatarSummit - #GoingPlacesTogether - #RitzCarltonDoha - 

#VisitQatar 

The Influencer Party has hosted by INFLOW at Shanghai Club with more than 
120 participants as the after party of the conference day





At panel & insight session during the 25th of February, 12 sessions has streamed live by more than 
1.500 people on YouTube live and received 180 participants in the event hall.

PANELS & INSIGHT SESSIONS



PANELS & INSIGHT SESSIONS



PANELS & INSIGHT SESSIONS

@easyneon @balibey @marinacomes @duyguozaslanoffical



PANELS & INSIGHT SESSIONS

@onestep4ward @nadineabdelaziz @pelinakil @ahmeterdem



Business-to-Influencer meetings are ultimate matchmaking opportunity for brands and influencers 
as brands seeking digital marketing partners will have the chance to meet with the leading 

influencers of the world. Through this meetings, influencers get to know the industry professionals to 
explore sponsorship and collaboration opportunities.  

BUSINESS - TO - INFLUENCER 
MEETINGS



“I just wanted to say thank you for another amazing 

event. Super professional, ambitious, and fun. I love 

working alongside you guys with INFLOW.” 

@onestep4ward



The Influencer Party has hosted by INFLOW at Shanghai Club with more than 120 participants as the 
after party of the conference day.

INFLUENCER PARTY



INFLUENCER PARTY



@gizemzzor @realfashionist @lepaperdoll @melaniemartinsblog

INFLUENCER PARTY



“Thank you for organizing everything, it was great to be 

part of it!.” 

@marinacomes





Shortly after the The VisitQatar INFLOW Summit Powered by 
Qatar Airways, 60 influencers have discovered the beauties 
of the destination as well as they have realised the promotion 
of the region by a fan-trip organised by Qatar Tourism 
Authority.



DOHA EXPERIENCE



@golden_heart @ byrnephotography @ culturewithcoco @oitheblog

DOHA EXPERIENCE



For the last day of the event with  a selected group of 15 influencers visited 
the Banana Island hosted by Qatar Airways.  



BANANA ISLAND EXPERIENCE



@fafiabdelaziz @easyneon @balibey @pelinakil

BANANA ISLAND EXPERIENCE





“The organization and the trip was really great, thank 

you for your invitation! What an awesome event!” 

@sennarelax



TOP INFLUENCERS

@thebucketlistfamily @newyorkcity @duyguozaslanofficial @shaymitchell



CONVENTIONAL MEDIA OUTPUT

The Peninsula

Gulf Times

qatar-tribune.com

Qatar Tribune

MediaCat Türkiye



CONVENTIONAL MEDIA OUTPUT
Special News Edition by Business Week



TOTAL SHARES & INTERACTIONS 

#INFLOWQatarSummit 
#GoingPlacesTogether 

#RitzCarltonDoha 
#VisitQatar

Twitter Instagram Instagram 
Stories Facebook Youtube TOTAL

TOTAL 
SHARES 246 465 1.341 54 6 2.112

POTENTIAL 
REACH 3.933.184 6.545.248 79.844.626 

views in total 2.067.952 5.993.000 98.384.010

INTERACTION 8.703 840.312 79.844.626 3.363 1.846.000 82.543.004



POST - SHARE STATISTICS

%3

%64

%22

%12

INSTAGRAM —>%22

TWITTER —>%12

FACEBOOK + YOUTUBE —>%3

INSTA - STORIES —> %64



TOP 5 POST - SHARES

Click on 
photos

https://www.instagram.com/p/BfwUxUQBIz3/?taken-by=shaymitchell
https://www.instagram.com/p/BfqIH7oF0bh/?taken-by=pelinakil
https://www.instagram.com/p/Bf3goDin8BG/?taken-by=melaniemartinsblog
https://www.instagram.com/p/BfqJ0bsn9Xw/?taken-by=duyguozaslanofficial
https://www.instagram.com/p/Bf1vUCYF8I9/?taken-by=culturewithcoco


Instagram Facebook Twitter Youtube TOTAL

TOTAL 
REACH

Post: 6.545.248 
Story: 79.844.626 

Total: 86.389.874
2.067.952 3.933.184 5.993.000 -

AVERAGE COST PER 
ENGAGEMENT 0,05 $ 0,02 $ 0,05 $ 0,04 $ -

TOTAL 4,319,493.7 $ 41,359.04 $ 196,659.2 $ 119,860 $ 4,677,371,94 $

MEDIA VALUE



“We ( Alex & Mariia) want to say we are glad to meet you 

and thank you for this unique experience. It was my first 

experience of INFLOW Summits, and i like it so much. 

You did the perfect work to organise this event. ” 

@twistflip & @baluevama



ABOUT INFLOW SUMMITS

INFLOW is short for ‘Influencers of The World’. 
INFLOW aims to bring together the well-known 

faces on popular platforms, digital opinion 
leaders, bloggers, social media content 

creators with leaders brands in sectors at 
international conferences including B2I 

(Business to Influencer) meeting & special 
activities.

Thus, INFLOW features being the most 
important platform that manages destination 
promotion, marketing and what is required to 
be promoted in the best way; realises common 
goals; steps up the marketing power; and 
brings together the potentials of pioneers 
active in the market to create profitable 
business.



This report has been prepared by using data of  Boomsonar, Social Media 
Statistics, Google Analytics, Tweet Binder 

https://www.tweetbinder.com 

https://www.google.com/analytics/ 

https://www.boomsonar.com 

• Reach Data presents the number of unique accounts that see the post or story. 

• Interaction Data presents total insight into how active audience of Influencers 
have likes and comments.

MONITORING SYSTEM

https://www.tweetbinder.com
https://www.google.com/analytics/
https://www.google.com/analytics/


PARTNERS & SUPPORTERS



INFLOW Summits is an official World 
Tourism Organisation (UNWTO) member

Turkey's Promoting Events  
category winner at the Skalite‘17

AWARDS & ENGAGEMENTS



EXPLORE . SHARE . INTERACT


