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INFLOW Global Summit 2017 gathered the world’s leading 200 digital influencers in travel, luxury, fashion, 
gastronomy, mom & kids industries together with leading brands through several activities including keynotes, 
panels, networking get-togethers and structured ‘matchmaking sessions’ to share ideas, collaborate and engage 

in a unique style.



“In an event that experiences of influencers and experts in various 

fields are told, brand-to-influencers meetings called B2I opens up 

new opportunities for new business partnerships.  

I think INFLOW functioning as a useful platform in the brand-

influencer-consumer triangle will appear more in our lives with even 

better projects in the near future” 

İrfan ÖNAL , General Director of Promotion - Ministry of Culture and 

Tourism of Republic of Turkey



SCHEDULE



“INFLOW Global Summit ‘17 was an effective event 

that social media influencers from various countries 

have attended and millions of people have watched 

the shared posts. It was very pleasant and efficient to 

attend to this event which I think was very beneficial in 

terms of promoting our country.” 

Fatma ŞAHİN , Gaziantep Mayor - Former Family & Social 

Policy Minister



INFLOW Global Summit has started with the Press Meeting that INFLOW Co-Founders Emre GELEN & Afşın AVCI and 
Hotel Association of Turkey (TUROB) General Director İsmail TAŞDEMİR hot together with local press members and global 

press representatives.



“Realized for the second time this year, INFLOW Global Summit has 

been completed with success once more as the last year’s event.  

As a global brand that has succeeded in many projects in content 

marketing, coming together with influencers that shape the sector 

with the followers they have and having the opportunity to promote 

our brand and country in the best way possible were quite pleasing” 

Ahmet Harun BAŞTÜRK, Senior Vice President - Sales of Turkish Airlines



As a social responsibility project, INFLOW Summits brought influencers to Gaziantep’s Nizip Syrian Refugee Camp in 
Southeast of Turkey to draw attention to a social cause with the mutual contributions of influencers and opinion leaders to 

create an effect in all around the world. 









“INFLOW Global Summit 2017 was a solid event with 

both content and quality. INFLOW team has created 

an efficient space for business partnerships by 

successfully bringing together influencers that 

influence millions from all around the world.” 

İsmail BÜTÜN , Marketing Executive Vice President of 

Turkcell



Influencers and brand representatives came together begin with the Welcome Dinner during the first night at Four Seasons 
Bosphorus with a cocktail, dinner and a nightlong stage performance.







“An exclusive opportunity to meet expert digital 

partners for a new way  to inform and communicate. 

Never stop learning!” 

Ornella NACCARI , Veneto Tourism Office 



- Every niche from travel, beauty to fashion, gastronomy and 
game, INFLOW Global Summit conference day allowed it’s 
participants to discover more than 25 speaker’s world by 
firsthand and gather new know-hows about this future 
industry. 

- During the whole event, 3 hashtags were used by 
participants as: #INFLOWGlobal2017, #INFLOWSummits 
and #InfluenceTheWorld. 

- Influencer Party has hosted by Lifecell at Fairmont Quasar 
with more that 400 participants as the after party of the 
conference day.





Panels & Insight Sessions

At panel & insight session day, 16 sessions has streamed live by more than 20 thousand people on Facebook and received 
more than 700 participants in the event hall.



Panels & Insight Sessions



Panels & Insight Sessions



Influencer Party by Lifecell

The host brand Lifecell has recreated the brand’s world this time in Fairmont Quasar to interact with INFLOW’s guests at 
the end of the conference day.



Influencer Party by Lifecell



“We were very much inspired by the people we met 

during the event. We welcome every chance to learn 

and grow with the great people around the world.” 

Samantha LEE, @leesamantha



Business-to-Influencer meetings are ultimate matchmaking opportunity for brands and influencers as brands seeking 
digital marketing partners will have the chance to meet with the leading influencers of the world. Through this meetings, 

influencers get to know the industry professionals to explore sponsorship and collaboration opportunities.  





“I consider INFLOW Global Summit event to be a time-

honoured platform and a powerful brand that brings 

together various sectors under the digital marketing 

roof in near future.” 

Başaran ULUSOY, President of Association of Turkish 

Travel Agencies (TURSAB)



Shortly after the INFLOW Global Summit, 30 influencers headed to Cappadocia for 3 days  for the discover of the beauties 
or the destination as well as the promotion of the region.











“It has been an amazing time with the best people, 

delicious food, photogenic landscapes and much 

more” 

Michèle KRÜSI , @thefashionfraction



TOP INFLUENCERS

@bestvacations @buseterim @cristinamusacchio @danielkordan @jscmila

@onestep4ward @wonderful_places @travelawesome @doyoutravel @gypsea_lust



“It was both enjoyable and informative. Plenty  

insightful presentations with  several innovative ideas 

araised, that I am happy to be part of, in newly 

established future collaborations. All thanks to 

INFLOW Global Summit.” 

Jacqueline BERRIDO PISANO , @realfashionist



POST-SHARE TWITTER TOP TOPICS



POST-SHARE
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“It was great of you to show that social media interactions 

are not only effective in connecting with brands but also 

in social responsibility projects by visiting the Gaziantep 

Refugee Camp with the influencers from various 

countries. I think that you have made a great difference 

on behalf of ‘Partnermarketingship’.” 

Alper Can BULCUM, General Manager The St. Regis Istanbul



INSTAGRAM STORY



INSTAGRAM STORY
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“INFLOW Summits 2017 event has been managed 

with a professional operational process that aims to 

gain vision and the event is appreciated by our sector” 

Timur BAYINDIR , President of Hotel Association of Turkey 

(TÜROB)



CONVENTIONAL MEDIA OUTPUT



CONVENTIONAL MEDIA OUTPUT
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“As The Ritz Carlton, İstanbul we believe the 

importance of using the new technologies to enhance 

our service standards. 

Therefore, INFLOW has increased our knowledge in 

the digitalisation and supported our goals to meet 

with the new clienteles’ needs” 

Nicolas KIPPER , General Manger Ritz Carlton istanbul



TOTAL SHARES & INTERACTIONS 

#INFLOWGlobal2017 
#INFLOWSummits 

#InfluenceTheWorld
Twitter Instagram Instagram 

Stories Facebook Youtube TOTAL

TOTAL 
SHARES 1.559 1.105 1.398 271 12 4.345

POTENTIAL 
REACH 10.970.000 59.466.219 140.858.429 views 

in total
23.681.025 5.571.000 240.546.673

INTERACTION 1.952.356 5.060.411 140.858.429 613.419 874.647 149.359.262



MEDIA VALUE

Instagram Facebook Twitter Youtube TOTAL

TOTAL 
INTERACTION

Post: 5.060.411  
Story: 140.858.429 

Total: 
145.918.840

613.419 1.952.356 874.647 -

AVERAGE COST PER 
ENGAGEMENT 0,1 ! 0,40 ! 1 ! 0,15 ! -

TOTAL 14.591.884 ! 245.367,6 ! 1.952.356 ! 131.197,05 !
16.920.804,6 !  
4.498.104 $



“INFLOW is the smoothest manner successfully 

exceeded all expectations by bringing unique 

influencers from different parts of the world with 

diverse background into the magical Turkey in the 

best planned settings” 

Tarek MOURAD , General Manger Four Seasons Bosphorus



ABOUT ITS’17

• INFLOW Travel Summit has organised with 
participation of 242 influencers, social media 
experts, content creators and brands representatives 
at  Swissotel Bosphorus Istanbul with other multiple 
places. 

• Participant Influencer's posts and shares generated 
directly and indirectly approximately 55.156 contents 
on internet about Gloria and Antalya. 

• Posts and contents with #ITSistanbul, #inflowtravel, 
#inflowatgloria, #inflowinantalya, #travelforever 
hastags reached 292.326.037 all over the world 
between 17th-23rd of April. In addition, the access 
network has increased with the #Antalya #Turkey tags 
used by Influencers.



“INFLOW Summits has become a powerful brand in 

influencer marketing world in a short time. It is taking 

firm steps forward to write a victorious story, 

especially in the context of destination 

communication & promotion. ” 

Gökşin ILICALI, Chairman of the Board of Argos & Gestin 

Group



MONITORING SYSTEM

This report has been prepared by using data of  Boomsonar, Social Media Statistics, Google 
Analytics, Twittbinder. 

https://www.tweetbinder.com 

https://www.google.com/analytics/ 

https://www.boomsonar.com 

• Reach data presents the number of unique accounts that see the post or story. 

• Interaction data presents total insight into how active audience of Influencers have 
likes and comments. 

https://www.tweetbinder.com
https://www.google.com/analytics/
https://www.google.com/analytics/


PARTNERS & SUPPORTERS



AWARDS & ENGAGEMENTS

INFLOW Summits is an official 
World Tourism Organisation 

(UNWTO) member

Turkey's Promoting Events 
category winner at the 

Skalite‘17



EXPLORE . SHARE . INTERACT


