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“ The model between how influencers and
brands work together is evolving
dramatically. From a single sponsored
post to a much deeper, longer-term
strategic partnership where branded
creator content now spans many
different channels including organic,
owned, and paid. This new relationship
drives significantly deeper brand affinity,
earned media value, and purchase ,,

intent. "

Ryan Lee
Creator Marketing at Twitch
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oTrabzon - Rize °Gaziantep - Urfa




Making Global Impact Through Opinion Leaders

|
@ Creating Unigue Content to Inspire the World
|

New Way of Creation : Computer Generated Imaging

@® The Past, Present and Bright Future of Influencer Marketing
® Influencer Marketing: Omni-channel Power

Ditch the Act: How Revealing Your Whole Self Creates a
Deeper Connection With Your Audience

® How to Measure the Campaign: Monetize the Power

® Performance:
Aref Ghafouri, lllusionist
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SPEAKERS

Omer Faruk
Tanriverdi

Head of Public Diplomacy Department
Presidency of the Republic of Turkey
Directorate of Commmunications

Cameron-James
Wilson

C.G.I. model Shudu Creator,
Photographer

Rachel Clay

Head of Influencer Marketing,
Matter of Form

Gokhan S$Sengul
Corporate Communications Director
at Istanbul Grand Airport

Tugce Aksoy

Global Brand Manager Magnum

Daniel Oakley

Senior Experiential Marketing
Manager, Music at Spotify

Shane Barker

Digital Strategist, Brand & Influencer
Consultant

Brendan Gahan

Founder and EVP at Epic Signal

Stephen
Mcmennamy

Photographer, Art Director

Nur Fettahoglu

Actress

Emrah Irmak
Emekdas

Vertical Strategy Lead at Facebook

Yehuda & Maya
Devir

Photographer, Art Director

Leonard Kim

Personal Branding Expert

Ryan Lee

Creator Marketing at Twitch

Jennifer

Quigley-Jones

Founder and CEO of Digital Voices



({9

Influential figures like celebrities athletes
T and musicians have always had a
W\ 1 a strong impact on people's opinions and
L LA o purchase decisions but now anyone with
’ 1] | an engaged audience can an
| “‘influencers”
b

Shane Barker
Digital Strategist, Brand & Influencer Consultant




BUSINESS
TO INFLUENCER
MEETINGS

Business-to-Influencer meetings are ultimate
matchmaking opportunity for brands and influencers as
brands seeking digital marketing partners will have the
chance to meet with the leading influencers of the world.
Through this meetings, influencers get to know the
industry professionals to explore sponsorship and
collaboration opportunities.
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INFLOW
AWARDS

INFLOW Awards is INFLOW Group’s award night that
rewards the Influencers, agencies and brands by an
independent jury in terms of their Influencer Marketing

activities and campaigns of the year.

INFL( \V/\V/




CATEGORIES

‘

\4

Best Fashion Influencer Marketing Campaign
Best Gastronomy Influencer Marketing Campaign

Best Travel & Leisure Influencer Marketing
Campaign

Best Fitness & Sport Influencer Marketing
Campaign

Best Healthy Living Influencer Marketing
Campaign

Best Gaming Influencer Marketing Campaign
Best Technology Influencer Marketing Campaign
Best Family Influencer Marketing Campaign

Best Beauty & Care Influencer Marketing
Campaign

Best Finance Influencer Marketing Campaign

Best Social Responsibility Influencer Marketing
Campaign

@ he Rising Influencer of the Year
@ The Most Creative Content Maker
@ Best Micro-Influencer

@ Best Omni-Channel Influencer
@ Best Celebrity Influencer

@ Best Comedy Influencer

@ The Best Brand Using Influencer Marketing
@ Best Influencer & Brand Collaboration
@ The Best Influencer Marketing Agency
@ The Best Instagram Influencer

@ The Best YouTube Influencer

@ The Best Twitch Influencer

\4




CATEGORIES

® The Rising Influencer of the Year
@ The Most Creative Content Maker
@ Best Entertainment Influencer

@ The Change-maker Influencer

The Best Brand Using Influencer
Marketing

@ The Best Influencer Marketing Agency
@ The Best Influencer Marketing Tool
@ The Best Instagram Influencer

@ The Best YouTube Influencer

\4




INFLOW L

JURY

Aslihan Nasir Atakan Kural Berna Kurekgci Burcu Kayimtu Cagla Sumnu Emre Gelen
Marketing Professor - Bogazigi Chief Business Development Founder - BE Communication CEO - TBWA Group Istanbul Country Director - Getty Images Co Founder,
University Officer - People Consulting INFLOW Summits

Gonca Karakas |llke Carkci Toptas Saffet Emre Savas Inanc¢ Seda Domanic
CEO - Effect PR Head of Agencies & Brands - Editor in Chief,
Facebook Turkey Tongug Dedeba$ Vogue Turkey
Historian - Travel Writer - CEOQ - Publicis Groupe Turkey

Professional Guide




INFLOW

JURY

Afsin Avci Catharina Fischer

INFLOW Summits Co-Founder Social Media & Online Strategist

Emad Doughan Jennifer
Head of Digital TBWA\RAAD Quigley_Jones
Founder and CEO of Digital
\oices

Leonard Kim
Brand Strategist

Rachel Clay

Head of Influencer Marketing,

Matter of Form

Shane Barker

Digital Strategist, Brand, and
Influencer Consultant

GLB




WINNERS

Enis Arikan'in Fit Segimleri Dev iftar - Dev Aile!
Trendyol Unilever / Knorr

Best Fashion Influencer
Marketing Campaign

Best Gastronomy Influencer
Marketing Campaign

€,
3
)

365 Gin Saglikli Yasam
Sen'li Yaslar
Bayer

Sahane Cuma
MediaMarkt

Best Technology Influencer
Best Healthy Living Influencer Marketing Campaign

Marketing Campaign

Arzum OKKA X Keyifliyim: Simdi Tam ~_ Petlas Basketbol Milli Takim

Diinya igin Tiirk Kahvesi Zamani! Sponsorlugu El Ele Kampanyasi
Arzum Petlas

Best Travel & Leisure Influencer Best Fitness & Sport Influencer
Marketing Campaign Marketing Campaign

ING Marka Déniisiim
Kampanyasi
I\[€;

Prima Prematiire iletisimi
Prima

Best Family Influencer

Marketing Campaign Best Finance Influencer

Marketing Campaign




WINNERS

Sen de Alkisla Gillette Fortnite Turnuvasi Ustt Acik Arabayla Firgali Oto
P&G Gillette Yikamaya Girmek!Hobby Kozmetik Selguk Buytk
Best Social Res_zponsibility Best Gaming Influencer Best Beauty & Care Influencer The Rising Influencer of the Year
Influencer Marketing Campaign Marketing Campaign Marketing Campaign

Ozge Akpinar

Cagla Sikel Ezgi Mola Burak Altindag
Best Omni-Channel Best Celebrity Influencer The Most Creative Content

Influencer Maker Best Micro-Influencer




WINNERS TR

Okula Devam

Trendyol ,
ren. yo Orkid Unite.AD Kaan Sekban
The Best Brand Using | } : :
Influencer Marketing Best Influencer & Brand The Best Influencer Marketing Best Comedy Influencer
Collaboration Agency

AN ~

v
- J»

>

Reynmen )
. Alper Rende Wtcn (Ferit Karakaya)

The Best Instagram

Influencer The Best YouTube Influencer The Best Twitch Influencer




WINNERS BLE

Sanne Vloet Yehuda & Maya Devir Just Sul
The Rising Influencer of the he Most Creative Content B e i —— . —
Year Maker

__+16.4M INTERACTIONS

Diipa Buller-Khosla La Liga
The Change-maker The Best Brand Using
Influencer Influencer Marketing




WINNERS

| j '.V;j' |
i@ . ::_\'

7 ®Epe ) §

Hire Influence
The Best Influencer Marketing
Agency

Rawan Bin Hussain
The Best Instagram
Influencer

Hype Auditor

The Best Influencer Marketing
Tool

How To Cake It / Yolanda
Gampp

The Best YouTube Influencer

GLB
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“ The ultimate goal of any content creator is
for their audience to look them up and do
a deep dive on exactly who they are.
Once a person sees an amazing piece of
content, they’re going to look you up
immediately after. That means your most
valuable real estate on the entire web is

going to be your bio. ,,

TOP 50 DIGITAI
MARKETING
INFLUENCERS

The most prominent digital marketing thought leaders based on
social media data.

e
\at you once de
1POSSIBLE. -

Leonard Kim
Personal Branding Expert
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Thank you my love @jude_devir for letting me sharé
with you the most specigl moments in our life.

-
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Myxadat7s Myx # XeH2 SAHA CTPANA.

@inflowawards 2019 S o .
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@goturkey
@inflowsummits
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It's a great honor to be welcomed with
open arms to the INFLOW family!
There's no greater joy to know that the
content that Maya & | create makes
millions of people around the world

happy! 99

Yehuda & Maya Devir
@jude_devir
Instagrammer




@ INSTAGRAM 294 18.964.578,20

(@) mwsmastories 3.819 633.286.903,00

TOTAL 653.

CONTENT
SHARES




INSTAGRAM | 294 $0,05:$948.228,91

INSTA-STORIES : 3.819 ; $0,02 $12.665.738,06

MEDIA
VALUE







PRESS COVERAGE

Diinyaca iinlii fenomenler |
Istanbul’dan gecti

Bu il ikinci kez ger- harekete gegiyorlardy, Vi
% eklegtirilen Inflow Odiil deovu ¢ekip lekrar verle-
dreni'ni izlemek Igin rine oturuyorlards. Bir ara

- o -
nd .
. p i, g | dinyanin dért bir vanin kendimi pistte valniz basi-
dan 100 e yakin socynl ma dans ederken buldum,
i Istan- S 1 dya diinlileri,
\ bul'a geldi. Odal térent ashnda tam anlamyla
4 onces: dizenlenen yemek-  antisosyal bir kulitbiin

te ve after party'de ben de  parcass, Belki de bu ka
vardim. Yemekte diinya dar antisosval olmak onla-
fenomenleri ile banzer rt meghur etti. Gecede En
durumda oldugumuzu lvi Youtuber Alper Ren-
gordim. Gece boyunca “de, En lyl Instagrammer

Influencer’lar Tiirkiye'de
bir araya geliyor

1 sdyhiy ] oy ) tam davetliler telefonu- Reynmen, En lyi Twitch
na kafasim gémm(lotﬂ Influencer’s Ferit Karaka-
¥ y s X Dans va, En ’
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tin verdi ® EMRAH AKCAAV
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medya icerik dreticllerini bulusturan Inflow
Odulcn Four Seasors Hotel'de yapilan
tdrenie sahiplerini buidu. Gecede 2 &dal
alan Cadla Sikel ki1 ve havasiyla
dikkat gekti. Habercler Galben
Ergen’i gérince sevgilisi Emre
Irmaks sordu, Ergen hizla salona
girdi. Moda blogger's Mina Ceran
ile oyuncu Biran Damla Yiimaz
quzellikleriyle gbz kamastird:,
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TOTAL IMPRESSION
3.227.113

/! Influencer Marketing:|
-

e

TOTAL MEDIA VALUE
(press)

$400.753,03

PRESS COVERAGE

Total Reach
Media Value



TOTAL REAL IMPRESSION

653.625.193,20
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$13.641.441,21
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o [
Summit, as a worldwide Bridge, as a SaS to Awards, as a global TIC, as a global
social media and track, reach and target award ceremony that influencer agency
influencer marketing the right influencer. reward the best developing Influencer
conference series. influencers and Marketing strategies for

campaigns of the year. brands.




“ ...iIf you give someone fine-lines,
wrinkles or stretch marks, it’s telling a
story. With my time in fashion
photography | was taught very very
strongly that these things are negative,
now with 3D I’'m finding that they are
positives, and that’s really changed my

personal outlook on beauty. ,,

Cameron - James Wilson
@shudu.gram
C.G.l. model Shudu Creator & Photographer
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o This report has been prepared by using

' data of Social Media Statistics, Google
Analytics and INFLOW Bridge.

Reach Data presents the number of
unique accounts that see the post or
story.

Interaction Data presents total insight
into how active audience of Influencers
have likes and comments.

MONITORING &
SYSTEMES




& AWARDS

sal ACCREDITATIONS

Turkey's Promotin
Events category winner

at the Skalite‘l

INFL
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UNWTO

INFLOW Summits is an
official World Tourism

Organisation (UNWTO
member




€6 | had a Wonderfull time visiting
Istanbul for the first time. INFLOW was
such an exciting opportunity to
connect with creators from different
parts of the world.

I’m looking forward being a part of the
next INFLOW events around the ,,
world!
I

Sanne Vloet
@sannevloet
YouTuber & Instagrammer
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