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The most influential and biggest event 
through the INFLOW Summits’ history 
created an interactive gathering for 
effective cooperation between global 
brands and leading influencers of the 
digital universe.  

In addition to the conference, special get 
togethers, different experiences, B2I 
meetings, marketing activities and most 
importantly creating unforgettable 
memories  gathered with INFLOW Global 
Summit and Awards’19 in one of the most 
beautiful cities, Istanbul.

THE CLASS OF 
2019



The model between how influencers and 
brands work together is evolving 

dramatically. From a single sponsored 
post to a much deeper, longer-term 
strategic partnership where branded 

creator content now spans many 
different channels including organic, 

owned, and paid. This new relationship 
drives significantly deeper brand affinity, 

earned media value, and purchase 
intent. "

Ryan Lee 
Creator Marketing at Twitch



1.568  
PARTICIPANTS

225  
INFLUENCERS

6 
DAYS

4.122 
CONTENT-SHARES
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653.625.193 
TOTAL REAL IMPRESSION

$13.641.441 
TOTAL EARNED MEDIA VALUE
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DAY 1

Welcome Dinner 

DAY 2
DAY 3

DAY 4-6
DAY 4-6

DAY 4-6

Conference Explore Istanbul Excursion

#3Destinations3Experiences

B2I Meetings
INFLOW Awards

Gastronomy in Istanbul
Fashion in IstanbulFour Seasons Hotel 

Istanbul at the 
Bosphorus Four Seasons Hotel 

Istanbul at the Bosphorus Istanbul

Ankara - Kapadokya Trabzon - Rize Gaziantep - Urfa

Ulus29

Influencer Party
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S Making Global Impact Through Opinion Leaders 

Creating Unique Content to Inspire the World 

New Way of Creation : Computer Generated Imaging   

The Past, Present and Bright Future of Influencer Marketing  

Influencer Marketing: Omni-channel Power 

Ditch the Act: How Revealing Your Whole Self Creates a 
Deeper Connection With Your Audience    

How to Measure the Campaign: Monetize the Power 

Performance: 
Aref Ghafouri, Illusionist
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Ömer Faruk
Tanrıverdi 

Gökhan Şengül Shane Barker Nur Fettahoğlu Leonard Kim

Head of Public Diplomacy Department 
Presidency of the Republic of Turkey 

Directorate of Communications

Corporate Communications Director 
at Istanbul Grand Airport

Digital Strategist, Brand & Influencer 
Consultant

Actress Personal Branding Expert

Cameron-James
Wilson

Tuğce Aksoy Brendan Gahan Emrah Irmak
Emekdaş

Ryan Lee

C.G.I. model Shudu Creator, 
Photographer

Global Brand Manager Magnum Founder and EVP at Epic Signal

Vertical Strategy Lead at Facebook

Creator Marketing at Twitch

Rachel Clay Daniel Oakley Stephen
Mcmennamy

Yehuda & Maya
Devir

Jennifer
Quigley-JonesHead of Influencer Marketing,

Matter of Form
Senior Experiential Marketing 

Manager, Music at Spotify
Photographer, Art Director Photographer, Art Director Founder and CEO of Digital Voices



Influential figures like celebrities athletes 
and musicians have always had a 

strong impact on people's opinions and 
purchase decisions but now anyone with 

an engaged audience can an 
“influencers”

Shane Barker 
Digital Strategist, Brand & Influencer Consultant



Business-to-Influencer meetings are ultimate 
matchmaking opportunity for brands and influencers as 
brands seeking digital marketing partners will have the 
chance to meet with the leading influencers of the world. 
Through this meetings, influencers get to know the 
industry professionals to explore sponsorship and 
collaboration opportunities.

BUSINESS 
TO INFLUENCER 
MEETINGS
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INFLOW Awards is INFLOW Group’s award night that 
rewards the Influencers, agencies and brands by an 
independent jury in terms of their Influencer Marketing 

activities and campaigns of the year.

INFLOW  
AWARDS



TRCATEGORIES
Best Fashion Influencer Marketing Campaign 

Best Gastronomy Influencer Marketing Campaign 

Best Travel & Leisure Influencer Marketing 
Campaign 

Best Fitness & Sport Influencer Marketing 
Campaign 

Best Healthy Living Influencer Marketing 
Campaign 

Best Gaming Influencer Marketing Campaign 

Best Technology Influencer Marketing Campaign 

Best Family Influencer Marketing Campaign 

Best Beauty & Care Influencer Marketing 
Campaign 

Best Finance Influencer Marketing Campaign 

Best Social Responsibility Influencer Marketing 
Campaign

The Rising Influencer of the Year 

The Most Creative Content Maker 

Best Micro-Influencer 

Best Omni-Channel Influencer 

Best Celebrity Influencer 

Best Comedy Influencer 

The Best Brand Using Influencer Marketing 

Best Influencer & Brand Collaboration 

The Best Influencer Marketing Agency 

The Best Instagram Influencer 

The Best YouTube Influencer 

The Best Twitch Influencer



GLB
CATEGORIES

The Rising Influencer of the Year 

The Most Creative Content Maker 

Best Entertainment Influencer 

The Change-maker Influencer 

The Best Brand Using Influencer 
Marketing 

The Best Influencer Marketing Agency 

The Best Influencer Marketing Tool 

The Best Instagram Influencer 

The Best YouTube Influencer



INFLOW  
JURY
INFLOW  
JURY

Aslıhan Nasır Atakan Kural Berna Kürekçi Burcu Kayımtu Çağla Şumnu
Marketing Professor - Boğaziçi 

University
Chief Business Development

Officer - People
Founder - BE Communication

Consulting
CEO - TBWA Group Istanbul Country Director - Getty Images

Emre Gelen
Co Founder,

INFLOW Summits

Gonca Karakaş İlke Çarkçı Toptaş Saffet Emre
Tonguç

Savaş İnanç
Dedebaş

Seda Domaniç
CEO - Effect PR Head of Agencies & Brands - 

Facebook Turkey
Historian - Travel Writer - 

Professional Guide
CEO - Publicis Groupe Turkey

Editor in Chief,
Vogue Turkey

TR



INFLOW  
JURY

TR
INFLOW  
JURY

Afşın Avcı Catharina Fischer Emad Doughan Jennifer
Quigley-JonesINFLOW Summits Co-Founder Social Media & Online Strategist Head of Digital TBWA\RAAD

Founder and CEO of Digital 
Voices

Leonard Kim Rachel Clay Shane Barker
Brand Strategist Head of Influencer Marketing, 

Matter of Form
Digital Strategist, Brand, and 

Influencer Consultant

GLB



WINNERS

Enis Arıkan'ın Fit Seçimleri 
Trendyol 

• 
Best Fashion Influencer 

Marketing Campaign

Dev İftar – Dev Aile!
Unilever / Knorr 

• 
Best Gastronomy Influencer 

Marketing Campaign

365 Gün Sağlıklı Yaşam 
Sen'li Yaşlar 

Bayer 
• 

Best Healthy Living Influencer 
Marketing Campaign

Şahane Cuma 
MediaMarkt 

• 
Best Technology Influencer 

Marketing Campaign

Arzum OKKA X Keyifliyim: Şimdi Tüm 
Dünya İçin Türk Kahvesi Zamanı! 

Arzum 
• 

Best Travel & Leisure Influencer 
Marketing Campaign

Petlas Basketbol Milli Takım 
Sponsorluğu El Ele Kampanyası 

Petlas 
• 

Best Fitness & Sport Influencer 
Marketing Campaign

Prima Prematüre İletişimi 
Prima 

• 
Best Family Influencer 
Marketing Campaign

ING Marka Dönüşüm 
Kampanyası 

ING 
• 

Best Finance Influencer 
Marketing Campaign

TR



WINNERS

Sen de Alkışla 
P&G 

• 
Best Social Responsibility 

Influencer Marketing Campaign

Gillette Fortnite Turnuvası 
Gillette 

• 
Best Gaming Influencer 

Marketing Campaign

Çağla Şikel 
• 

Best Omni-Channel 
Influencer

Ezgi Mola 
• 

Best Celebrity Influencer

Üstü Açık Arabayla Fırçalı Oto 
Yıkamaya Girmek!Hobby Kozmetik 

• 
Best Beauty & Care Influencer 

Marketing Campaign

Selçuk Büyük 
• 

The Rising Influencer of the Year

Burak Altındağ 
• 

The Most Creative Content 
Maker

Özge Akpınar 
• 

Best Micro-Influencer

TR



WINNERS

Trendyol 
• 

The Best Brand Using 
Influencer Marketing

Okula Devam 
Orkid 

• 
Best Influencer & Brand 

Collaboration

Reynmen 
• 

The Best Instagram 
Influencer

Unite.AD 
• 

The Best Influencer Marketing 
Agency

Kaan Sekban 
• 

Best Comedy Influencer

Alper Rende 
• 

The Best YouTube Influencer

TR

Wtcn (Ferit Karakaya) 
• 

The Best Twitch Influencer



WINNERS

Sanne Vloet 
• 

The Rising Influencer of the 
Year

Yehuda & Maya Devir 
• 

he Most Creative Content 
Maker

Diipa Büller-Khosla 
• 

The Change-maker 
Influencer

La Liga 
• 

The Best Brand Using 
Influencer Marketing

Just Sul 
• 

Best Entertainment Influencer

GLB



WINNERS

Hire Influence 
• 

The Best Influencer Marketing 
Agency

Rawan Bin Hussain 
• 

The Best Instagram 
Influencer

How To Cake It / Yolanda 
Gampp 

• 
The Best YouTube Influencer

Hype Auditor 
• 

The Best Influencer Marketing 
Tool

GLB



#GOTURKEY#GOTURKEY



Following the event, 15 influencers from various 

countries visited the hidden gems in Turkey in 3 

different groups. The first group visited Ankara & 

Cappadocia  to both see the capital & the enchanting 

land of Cappadocia, and experience the magic 

themselves. The second group visited Trabzon & Rize  

in Black Sea Region to see the great nature of Turkey, 

and to taste the famous tea from the factory. The third 

group visited the gastronomy capital of Turkey,    

Gaziantep & Urfa  to have the best food experience 

while also wandering the historical streets, and 

blending into locals. These 15 influencers shared their 

experiences during three magical days through their 

social media to millions of people around the world.



Salt Lake



The ultimate goal of any content creator is 
for their audience to look them up and do 

a deep dive on exactly who they are. 
Once a person sees an amazing piece of 

content, they’re going to look you up 
immediately after. That means your most 
valuable real estate on the entire web is 

going to be your bio.

Leonard Kim 
Personal Branding Expert



BE 
ST
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It's a great honor to be welcomed with 
open arms to the INFLOW family! 

There's no greater joy to know that the 
content that Maya & I create makes 
millions of people around the world 

happy!

Yehuda & Maya Devir 
@jude_devir


Instagrammer
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INSTAGRAM

INSTA-STORIES

YOUTUBE

TOTAL

18.964.578,20

633.286.903,00

1.373.712,00

653.625.193

SHARE REAL IMPRESSION

294

3.819

9

4.122
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INSTAGRAM

INSTA-STORIES

YOUTUBE

TOTAL

SHARE EARNED MEDIA VALUE

294

3.819

9

4.122

$948.228,91

$12.665.738,06

$27.474,24

$13.641.441

AVERAGE COST 
PER 

IMPRESSSION

$0,05

$0,02

$0,02



Cappadocia
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TOTAL IMPRESSION 
3.227.113 

TOTAL MEDIA VALUE 
(press) 

$400 .753,03
Total Reach  
Media Value



TOTAL REAL IMPRESSION 

653.625.193,20



TOTAL EARNED MEDIA VALUE 

$13.641.441,21



INFLOW is short for ‘Influencers of The World’. 
INFLOW aims to bring together the well-known faces 

on popular platforms, digital opinion leaders, 

bloggers, social media content creators with leaders 
brands in sectors at international conferences 

including B2I (Business to Influencer) meeting & 
special activities. 

Thus, INFLOW features being the most important 

platform that manages destination promotion, 

marketing and what is required to be promoted in the 

best way; realises common goals; steps up the 
marketing power; and brings together the potentials 

of pioneers active in the market to create profitable 

business.

INFLOW 
SUMMITS



& INFLOW  
GROUP

Summit, as a worldwide 

social media and 

influencer marketing  
conference series.

Bridge, as a SaS to 

track, reach and target 

the right influencer.

Awards, as a global 

award ceremony that 

reward the best 
influencers and 

campaigns of the year.

TIC, as a global 

influencer agency 

developing Influencer 
Marketing strategies for 

brands. 



…if you give someone fine-lines, 
wrinkles or stretch marks, it’s telling a 

story. With my time in fashion 
photography I was taught very very 

strongly that these things are negative, 
now with 3D I’m finding that they are 

positives, and that’s really changed my 
personal outlook on beauty.

Cameron - James Wilson 
@shudu.gram


C.G.I. model Shudu Creator & Photographer
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This report has been prepared by using 
data of Social Media Statistics, Google 
Analytics and INFLOW Bridge. 

Reach Data presents the number of 
unique accounts that see the post or 
story. 

Interaction Data presents total insight 
into how active audience of Influencers 
have likes and comments.

MONITORING 
SYSTEM &



& AWARDS 
ACCREDITATIONS

Turkey's Promoting 
Events category winner 

at the Skalite‘17
INFLOW Summits is an 
official World Tourism 
Organisation (UNWTO)   
member



I had a Wonderfull time visiting 
Istanbul for the first time. INFLOW was 

such an exciting opportunity to 
connect with creators from different 

parts of the world. 

I’m looking forward being a part of the 
next INFLOW events around the 

world!

Sanne Vloet 
@sannevloet


YouTuber & Instagrammer



Kilis



& COMING 
SOON

QATAR’20 TURKEY’20 CHINA’21
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